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Introduction
In the year of 1920, the women’s suffrage movement was a pivotal
moment that shifted regulations towards women in society. Legislation was
passed that granted women the same opportunities as men in the workplace with
an “equal pay”. Although conflict surfaced in certain workplaces, Congress
continued to create laws that defended women’s opportunity for work and pay.
The goal of these feminist movements was to create a space for women in society
that did not deem them as second-class citizens (Freedman 1974). As society has
advanced to elevate women towards equality with the support from the multiple
waves of feminism, disproportion in representation is still apparent in politics.
Men have been conditioned to believe that they are more dominant in society.
Young men evolve into social beings, behaving in ways that enhance their
masculinity (Brizendine 2010). Women, on the other hand, have faced many
barriers in terms of fighting for autonomy. The patriarchal structure of our
governments, work force, and religions have created a relentless push for social
and economic progress by many women. Several waves of feminism have
occurred throughout the history of the United States to encourage women to fight
for policies that reduce the gender gap in the United States. The barriers they face
help shape their partisan identity. Men are more likely to initiate conversation that
effects the economy than how the justice system targets minority groups
(Williams 1989). Maybe the stereotypical gender role for women as caregivers

has given political advantage to emotionally appeal to the masses that they too,
should fight for equality.
This paper examines how gender affects issues at the forefront of politics
like partisanship and electoral performance and how the wide gender gap has
created vastly different perceptions on what policies matter. We investigate how
gender shapes partisanship in America by hypothesizing women more likely
identifying as Democrats than men, and how religion contributing to how
Americans identify politically. We have found significant amount of support for
both of these hypotheses.
Previous researchers have argued that the lack of representation could be
that women rarely seek positions in office because they lack the necessary
political resources. Others have theorized that they lack hope in the system and
that voters will be victim of the stereotypes that women lack leadership skills.
(Kahn and Goldenberg 1991). As technology has advanced and the aspects of the
media that has grown alongside of it, it’s important to recognize how this aspect
could contribute to the lack of representation in public office positions. With the
advancements in technology and media, the integration of how society receives
messages has changed. This research investigates the influence the media has on a
women’s campaign and how it can affect her chances of being elected into the
Senate.

Religion can be a huge influence on an individual’s life. One could argue
that religion allows someone to develop their value system, beliefs, and reasoning.
This has led me to argue that religion shapes party identification. An individual
who believes that religion plays an integral role in their life aligns with more
conservative values than individuals who do not place a high degree of value in
religion.
My paper will discuss in further detail what literature has been previously
done, how the variables: gender, religion, and party identification correlate to one
another and why. I explain which political parties are most common in America,
what their ideologies consist of, and lastly how and why gender might shape an
individual’s political identity. I discuss in detail the differences between men and
women by dissecting patriarchy in life and how it has encouraged different waves
of feminism. Lastly, I will discuss religious importance on party alignment and
why that is the case.
Lastly, we theorize that an increase in trust in the media will increase the
likeliness of a female candidate getting elected into the Senate. Candidates utilize
the media to promote their campaigns through television ads, the radio, or
newspapers. There are other methods that campaigners can use but this research
measures the percent of trust from the general public from these outlets. The
arguments are tested by analyzing the percent of trust each year from 1997 to

2020. It observes the statistical relationship between the trust and number of
women that have been elected into the Senate.
The theory is tested by examining the percent of trust the general public
has in the United States. With this data I took the number of women that made up
the Senate each year starting from 1997 to 2020. The model that I utilized is the
regression model to measure the relationship between the independent and
dependent variable. The hypothesis is not supported by this data, but I believe the
reasoning behind this is because there is no data that exists that monitors the
public’s response to Senate campaigns. Rather the independent variable observes
the trust in the media from the general public which can deviate from different
forms of information being provided to them.
Literature Review
Religion and Party Identification
Theories in the past have suggested different factors that have contributed
to the socio-economic and political gender gap of the United States. It is
important to look at the history of political conduct and outcomes treated to
understand the divisiveness between men and women. Some theories suggest
genders share different value systems that is reflected in politics. More
specifically, men show greater concern with the economy’s GDP than public
welfare (Cohen et al 2005). Women are more invested in the public welfare and
social programs that benefit those who suffer from social economic inequities

(Brooks 2002). Whether women support such programs because of their selfinterest is a potential factor but understanding why they might favor certain
policies over men and vise-versa is worth noting. Political participation is
inherently motivated by self-interests and values (Rusciano 1992). There is not
much previous literature done on the effects of religion on one’s political identity.
However, the research I have conducted displays the significance religion plays in
party alignment specifically to women. The data below reflects no relationship
between religious values and party identification for men. Furthermore, party
identification is hugely dependent on gender and religious value.
Religious beliefs vary depending on denomination. Studies suggest it is
not a specific denomination that establishes what one would value. The emphasis
on religion in one’s personal life is predicated on if the individual believes
religion should play an integral role in their life. How valuable one believes
religion is in their life will reflect in their decision making in politics. Religion
can be defined as a belief system of faith and worship. There are many different
religions people follow around the world, but I will not be delving into any
specific religious denomination for today’s study. Many can expand on my
writings and determine if certain religious denominations affect party
identification if they choose, but I am merely examining the emphasis religion has
in one’s life and how this might affect one’s party identification.

Gender is not the only factor that affects partisanship in America. Religion
is something that shapes ideological beliefs; “Religiosity matters more for both
men and women, as those who frequently attend religious services have become
more conservative” (Norrander and Wilcox 2008, 34). Certain denominations do
not weigh as much of a factor to party identification (Norrander and Wilcox 2008,
35). Rather, it is people who believe religion is important in their life that tend to
identify with more traditional and conservative values. Trends in the political
alignments of all religions dramatically altered the Democratic and Republican
parties' coalitions, re-proportionate and growing representation within the
Republican Party (Manza and Brooks 1997, Layman 2001).
America is a very religiously active country. The majority of people
belong to a religious entity. If religion is a significant aspect of one’s life, it will
likely shape their policy preferences and party alignment. A specific policy that
has affected party identification is on abortion. Whether people should be pro-life
or pro-choice is weighed heavily on an issue of morality. Does the decision
ultimately lie on a woman’s right to her body? Is conception the start of human
life? Limited access to abortions or no abortions is preferred by Republicans. On
this issue alone many religious people align more traditionally than progressively
because of their perception of morality on abortion.
Gender and Party Identification

Party identification in the United States is typically separated into 3
categories. There are Democrats, Republicans, and Independents. If there was a
scale, Democrats would be on the left- identifying with more liberal ideologies,
Republicans would be on the right- identifying with more conservative ideologies,
and Independents would be in the center- encompassing a mix of ideological
beliefs from both sides. It is more common to see people veer either left or right.
Individuals who identify as independents vote more so on issues than ideology
(Schlesinger 2001). Democrats base their stances on specific policies if it
correlates to their ideology. They tend to be less traditional, more progressive, and
promote freedom with a loose interpretation of the constitution (Carroll and Fox
2014). Conservatism too, bases their decisions on how closely policies align with
their ideological beliefs. Policies that promote traditional standards and have a
more literal interpretation of the constitution would be favored by Conservative
(Shapiro and Mahajan 1996). Independents differ from the other two political
parties listed above because they often align with both liberal and conservative
views depending on the specific policy. Independents tend to be more
autonomous and develop a unique ideology that could not only fit with Democrats
or only Republicans. Independents can move around the spectrum based on
specific policies but primarily remain neutral.
Because women have historically been persecuted against, their goals in
politics differ than goals men have. Factors that may have contributed to the value

system of women include living in patriarchal societies, the suffrage movement in
the ‘20s, and expansion in the work place. The mistreatment of women as secondclass citizens throughout history consists of forging their right to vote, hold jobs,
and be economically independent. “The vulnerability hypothesis posits that
women, due to their own disadvantaged position in society, will advocate for
social programs designed to protect underprivileged groups” (Heldman and
Schlesinger 2001, 22). This hypothesis suggests a causal mechanism in which
women’s greater vulnerability may attribute to their support for less privileged
people. Women are empathetic of those who suffer because of their historical
struggle. The fact that women have notoriously been primary caregivers has led to
women having a stronger stance for what social policies should be created
(Brooks 2004).
Women’s fight for autonomy in a male dominated hierarchy has created
more motive to fight for social issues than economic ones. There have been many
that argue that women entering the work force will experience discrimination on
the basis of gender which creates a lack of efficacy in free markets and the
judicial system (Gidengil 1995). Thus, social issues that tend to be favored by
women are pro-choice policies, anti-death penalty, and stricter gun laws
(Williams 1989). This suggests a causal mechanism in which women’s policy
preferences are reflected towards an egalitarian state where they can propose
more liberal social policies. The policies women have gravitated towards align on

the ideological spectrum that gravitates left with the Democratic party. “The share
of women identifying as Democrats or leaning Democratic is up 4 percentage
points since 2015 and is at one of its highest points since 1992. Among men, there
has been less recent change; “48% identify with the Republican Party or lean
Republican, while 44% are Democrats or lean Democratic” (Pew Research
Center). The gender gap has persisted and changed over the years. Men’s party
identification has not drastically changed over time, but it has for women.
Gender and Media
As technology continues to advance, the effects and power it has to
communicate messages to a broad audience has an insurmountable impact on our
society. The strength of technology not only allows for the individual providing
the information to extend their communication to a broad audience, but also to
narrow their audience around a groups interest. According to Shanto Lyengar in
Media and Politics: A Citizens Guide, the time frame of when ad campaigns are
posted are largely relevant based on when an audience’s online presence is greater
during various times of the day. For example, there will be a broader audience
online around 2:00 pm on a Sunday night versus 2:00 am on a Monday night. By
understanding these concepts, media outlets can manipulate what is posted during
the window of a greater online presence. Because media outlets can strategically
post what content they want, at various times of the day, individuals wanting a

greater influence on society can pay these outlets to be featured during the higher
volume online presence to gain more political clout.
Paid media coverage largely influences society; however, the messages
communicated on a subliminal level have a significant effect as well. While
adolescents now have the ability to gather information from their fingertips as
well as the social environment in academics, the information teens receive is on a
much grander level. Information in adolescents prior to the digital age was present
predominantly in academic settings. This era still maintained the stigma of
women’s capabilities solely being caretakers, mothers, and housewives that lack
the skills to work. With the increase in women’s rights from voting, to getting an
education, their ability to be independent has increased. However, as the
population of educated women have increased as well as the number of women in
the workplace, the presence of women in leadership roles has been more stagnant
in comparison (Warner, Ellman, and Boesch).
Acknowledging this is pertinent when analyzing women having higher
rates of college education than men. Education highly influences the thoughts,
ideas, and norms of the younger generation. According to Richard Fox in
Uncovering the Origins of the Gender Gap in Political Ambition, “Historically,
male college students have been more likely than their female counterparts to
major in political science and government” (APSA 2010). As they begin to
establish their interests, thoughts on what career paths they could pursue begin to

develop as well. The greater exposure to women pursuing leadership roles in the
political realm (the Senate specifically) will influence the number of young
women deciding to pursue the same career. Because men historically have
dominantly encompassed positions of power, it is essential for the messages
communicated through academics and the media to persuade young girls that they
are capable of holding similar positions as well. The independent variable in this
research is media coverage on the women running for the Senate. The dependent
variable is the number of women who have been elected into the senate. The data
will analyze every woman that has ran for this position and has been elected
versus the women that ran and did not get elected. There will also be a
comparison on media coverage from elected male senators versus female elected
senators.
The relationship between the independent and dependent variable is a
positive one. With an increase in media coverage of women running for the
Senate, the more likely they are to win and be favored over her male counterparts.
An increase in the coverage of female candidates will largely impact the amount
of support they will receive as well. According to Kim Fridkin Kahn’s research in
the journal Does Being Male Help? An Investigation of the Effects of Candidate
Gender and Campaign Coverage on Evaluations of U.S. Senate Candidates, male
and female candidates have different coverage in news outlets which has negative
effects on women more so than men. The observations made by reporters have

stronger negative connotations towards women than men. Gender difference in
coverage favors men which puts women at a disadvantage because of the theory
stated previously. Donald Trump’s presidential election is a prime example of
how one can manipulate the media outlets to favor oneself (Lyengar). His
favorable exposure in the media outlets is what lead to his election as president
despite being the only candidate that lacked any form of political experience. If
women are granted an increase of exposure and support from media outlets, their
chances of being elected into the senate is much greater.
Kahn also analyzes the systematic differences that exist in media coverage.
Kahn observes that women won less elections to their male counterparts in a
significant way;
“Male incumbents were reelected 84% of the time, while female incumbents won
reelection only 50% of the time; 20% of the male challengers, but none of the 11
women challengers, ran successfully. In open races, men won 56% of the time,
female candidates were successful only 25% of the time”.
The reasoning behind this major difference was explained through the
systematic differences in the media as well and the stereotypes that the
broadcasters can carry. For instance, male and females demonstrate different
strengths in the political arena. A Gallup poll determined that men favored foreign
policy matters where women’s knowledge on issues relating to education was
more favored. The reporters in charge of determining what gets broadcasted will
favor an issue that is “male dominant” if they hold these stereotypes. Another

prominent factor that differs between male and female coverage is how the media
is highly focused on a woman’s viability rather than position on policies (Sapiro
1982). Because a woman dominating the races is abnormal, when she begins to
take lead, the coverage primarily focuses on that aspect rather than her position on
policies. The viability coverage does not correlate to a positive one either. In
addition, audiences have their own favorable news outlets that they are loyal to
which can sway their perception based on who they favor. Fox news might favor
a male conservative candidate over a democratic female based on the news
outlet’s party preference.
Recruitment
A large aspect that motivates a female to pursue running for the Senate is
having the necessary resources to run. An important resource that serves as the
support system for a candidate running is political actors. According to Tony
Nguyen “influential political actors may act as gatekeepers, only targeting and
recruiting women most likely to win. Potential candidates are often vetted and
fielded by political parties, who approach people they believe will win” (Nguyen
2019). If a woman lacks the financial support that comes with political actors
picking who they want to represent, their chances run slimmer. They have the
connections within this sphere to set their candidate up for success. Typically,
political actors favor men because they historically encompassed majority of the

Senate. Not only do men make up more of the Senate positions than women, male
incumbents have higher statistics in reelection as well;
“Male incumbents were reelected 84% of the time, while female incumbents won
reelection only 50% of the time; 20% of the male challengers, but none of the 11
women challengers, ran successfully. In open races, men won 56% of the time,
female candidates were successful only 25% of the time” (Kahn 1992).
It already is intimidating to approach a male dominant career and without
the encouragement from experienced political actors, women stray away from
running. Campaign contributions are positively correlated to the likeliness of
winning. These institutional barriers include incumbency advantages that women
have to overcome if they decide pursuing political office. Understanding why
running for the Senate is more difficult for women can originate from early
childhood the socialization factors contributed to the beliefs of women’s
capabilities.
Socialization Factors
Those that grew up in politicized homes were more interested in running
for office later in life. Socialization factors shape core values, political orientation,
and behavior;
“Traditional familial arrangements are viewed as especially consequential, given
that they result in a much higher likelihood that women will be connected to their
roles as mothers, leading to the development of “separate spheres” of moral and
political activity among men and women (Sapiro 1983). This factor has been

examined heavily by researchers because of the significance exposure to politics
has on the individual’s involvement. When the basis of politics has been exposed
to young women, they are more likely to engage in this sphere whether it is voting
or pursuing a career in this field. Other socialization factors that shape if an
individual will run for office is support and encouragement from their parents,
participating in competitive activities that are self-confidence building, education
within academics as well as peer experiences (Fox 2010). Many individuals
pursue the career they aspired for at a young age, therefore it is necessary to
examine early childhood where the seed would have been planted. The gender
gap within political ambition derives from these socialization factors which begin
in pre-teen and teenage years. These attitudes shape whether an individual will
reach the professional setting of politics or not.
H1: Women are more likely to be Democrats than men.
H2: Religious Women in America are more likely to identify with the
Republican party.
H3: When a higher percentage of people have a great deal of trust in the
media, the number of women in the Senate will increase

Research Design
The ANES Time Series Study conducted in 2016 is a survey that evaluates
citizen participation in politics in terms of voting behavior. This dataset consists

of over 3,600 variables for the Time Series Study. I used this data set to evaluate
gender, party identification, and religion to draw conclusions for my research. In
order to test my theory that women are more likely to identify with the
Democratic Party I extracted data on gender and party identification. I also
included religion as a factor as to why women would stray away from liberal
views. Highly religious people and non-religious people tend to have different
ideological views on the world. We often associate highly religious people with
Republican Party because of their conservative values. A huge policy that aligns
religious people with Republican’s is Pro-life. This policy alone sways people
away from a middle ground and move either left with Democrats or right with
Republicans.
Independent Variables:
The main independent variable is gender. The conceptual definition of the
independent variable, gender, is the behavioral and biological traits associated
with either male or female. In the data, there are a total of 4,219 participants who
answered the questionnaire. 47% identify as male, and 52% identify as female. In
my independent variable males are coded as “0” while females are coded as “1”.
This data shows there are more women than men who participated in this survey.
By looking at Figure 1 below, we can see the frequency of Female’s identifying
as Democrats.

Figure 1: Gender Histogram

We also wanted to investigate religion to determine if it plays an integral
role to party alignment. Are individuals more likely to identify as strong
Republicans when they are highly religious? The variable is named as Religion
and it asks whether it is important or is not. The frequency shows 2,782 out of
4,244 participants believe that religion is important. 1,462 respondents answered
that it was not. The variable that is coded as 1 is religion is important and 0 if the
respondent says religion is not important. Below is Figure 2 which displays the
frequency of non-religious people identifying as Democrats.

Figure 2: Religion Histogram

Dependent Variable:
The dependent variable in this study is party identification. Party
identification can be conceptualized as a political party that one identifies with
ideologically. The dependent variable is named Party ID. Participants were able to
choose between Democrat, Republican, Independent, and Other. 4,197 individuals
answered their party alignment. The highest percentage of respondents reported
their Party ID was Democrat. This data shows that the participants in the survey
were more likely to be Democrats than any other group. 0 is used to represent a

Non-democrat while 1 is used to represent a Democrat. Democrats made up 34%
of the participants. When asking about their Party Identification on a scale, the
highest numbers were for Strong Democrats and Strong Republicans. 890 of the
4,248 participants identified as a “Strong Democrat” and 721 of 4,248 participants
identified as a “Strong Republican”. Evidence shows most people hold strong
political views.
The descriptive table shows the mean of Female is .53 and it has a
standard deviation of .50. Religion not being important has a mean of .34 and a
standard deviation of .48.
Figure 3: Democrat Histogram1Note: Standard Errors in Parentheses. Models estimated
using OLS Regression ***p < .01; ** p < .05, p <10

1

Note. Standard Errors in Parentheses. Models estimated using OLS regression. *** p < .01; ** p
< .05; * p < .10

Figure 4:

Table 2: Variable Statistic
Model 1
(Coef. Std.~r)
Female

Model 2
(Coef. Std.~r)

0.11***
(0.01)

Religion is
NOT
important

Model 3
(Coef. Std.~r)

Model 4
(Coef/ Std~r)

0.11***
(0.02)

0.12***
(0.03)

0.10***
(0.02)

Constant

0.29***
(0.01)

0.31***
(0.01)

0.25***
(0.01)

0.36***
(0.02)

N

4146

4176

2698

1430

My dependent variable for this research is the number of women in the
Senate from year to year. My independent variable looks at the national trust in
the media. The data of the percent of US citizens with a great deal of media trust
was taken from a Gallup poll starting from 1997 to 2020. The sample consisted
of adults living in all 50 states in the US. The sample size is 1,525 individuals and
they were randomly selected. The data was collected through phone interviews
both landline and cell phones. The interviewers spoke the language of the
respondents preferred/first language.
Senators encompass an essential part of government. They assemble the
upper house of the bicameral legislature which allows them to consider legislation
that had been passed down by a lower house. Senate elections are far more
competitive than the House of Representatives because there are fewer roles to fill
than the House (Nice 1984). Despite there being progression over time in the
representation of women in the Senate, the number of women versus men is
relatively low.

Table 3:
Variable

Observations

Mean

Standard
Deviation

Minimum

Maximum

Female

4,219

.53

.5

0

1

Religion is
Not
Important

4,244

.34

.48

0

1

Democrat

4,197

.35

.48

0

1

Independent Variable
The independent variable in this data is the percentage of US citizens that trust
the media. In this analysis, I examined the percent of individuals who had a great
deal of trust in the media. The significance of this analysis is dependent on
whether the media influences whether a woman is more likely to get elected into
the Senate. The average number of individuals that had a great deal of trust in the
media is 23%. This is a fairly low percent of trust which could affect why women
make up less positions in the Senate. I am using this data to measure media
coverage. The best data would look specifically at how the media covers a
women’s campaign compared to her male counterparts, but this data is not
available. Future researchers could look more specifically at this concept.

Figure 5:

Dependent Variable
The number of women in the Senate is the dependent variable which is
observed from the years 1997 to 2020. I hypothesize that this variable shift is
reliant on the percentage of citizens that trust the media. There is a total of 100
individuals that make up the Senate, yet women made up an average of 11.46% of
Senate seats during this time period. There has been progression since 1997 where
the data first observes the number of women in the Senate up until 2020. The bar
graph below exemplifies that it is more common to have only 10% of the Senate

be women. In more recent year’s (2019 to be exact) women made up about 20%
of the Senate however; that is a less common variable than the years prior.
Figure 6:

Descriptive Statistics Table:
Variables

Number of
Observations

Mean

Standard
Deviation

Minimum
Value

Maximum
Value

Number of
Women in
the Senate

24

11.46

6.51

2.00

25.00

Great Deal
of Trust in
the Media

23

10.70

1.96

7.00

14.00

Analysis
The statistical software used to run the different regression models is
STATA. The first hypothesis is testing whether women tend to identify more as
Democrats than men. The second hypothesis tested was determining whether
highly religious people identified more conservatively or liberally. We associate
conservatives with Republicans and liberals with Democrats. The results can be
seen in Table 2.
In Model 1, we see that women are 11% more likely to identify as a
Democrat than men. This supports my hypothesis in that women are more likely
to be Democrats than men. Since we have established that Democrats believe in
more liberal ideologies, the data suggests women falling in line with more liberal
ideologies than men. However, the data does not offer an explanation as to why
women are more liberal than men.
Model 2 also shows that for both genders, religion is not important to an
individual when identifying as a Democrat or not. Individuals who believe
religion is not important are 12% more likely to be Democrats than individuals
who say religion is important.

Model 3 includes only those who say religion is an important part of their
lives. Moreover, women who believe that religion is an important part of their
lives are 11% more likely to be Democrats than men who say religion is
important.
Model 4 includes only the respondents that believe religion is not
important to them. Women who are not religious are 12% more likely to be
Democrats than men who are not religious.
Models 3 and 4 show a baseline for the likelihood of being a Democrat is
higher for those who are not religious compared to those who are. This means that
women who are not religious are more likely to be Democrats compared to
women who are religious. Figure 4 shows the predicted probability that women
are a democrat for those who say that religion is and is not important.

Table 5: Number of Women in the Senate– Percentage of Trust in the Media
Media Trust
Constant
Number of
Observations

0.46
(0.68)
6.08
(7.36)
23.00

*P<0.10, **P<0.05, ***P<0.01
The hypothesis test that I conducted is through a regression model. The table
of results specifies any statistical significance between the independent and

dependent variable. The independent variable is the percent of the population that
has a great deal of trust in the media. The trust and confidence in the mass media
was observed towards the newspapers, T.V. and the radio stations.
The media coverage that takes place in the newspapers, T.V. and radio
stations provide the audience with the necessary information to determine whether
the female candidate that is running for the Senate is best suited for the position.
The coefficient on media trust is 0.46. This means that when the percentage of
people that have a great deal of trust in the media goes up by 1 percent, the
number of women in the Senate goes up by 0.46. Although that doesn’t have any
real meaning, it would also mean that when the percentage of people who have a
great deal of trust in the media goes up by 2 percent, the number of women in the
Senate increases by about 1. Essentially, the coefficient says that as more people
trust the media, the number of women in the Senate will increase. The
independent variable and dependent variable have a positive relationship with one
another. In other words, as the great deal of trust in the media increases, the
number of women in the senate increases as well. The results show that the
independent variable (percent of trust in the media) is not significantly related to
the dependent variable (number of women in the Senate).
I used Stata to conduct this study where I collected the total number of women
in the Senate each year over a set period of time-1997 to 2020. The data I used to
establish the effects and influence the media has on the general population was

the level of trust. Unfortunately, there is no data that establishes a national
estimate of how women in particular are covered in the media compared to men,
however this is the best data available currently.
The results of this model do not provide my hypothesis with support
because they are not statistically related. Multiple factors contribute to why the
results of this model did not support my hypothesis. Considering the fact that
elections into the senate happen every two years, the dependent variable will shift
more so during election years. Observing the percent of trust in the media every
year is essential since candidates self-promote well in advance of election time.
Another reason is that a large sum of the data that is generated to the public has
not been done through a long period of time. Valuable data in the future can
observe the relationship between exposure from a young age and how it
influences a career path in politics. Another observation could be geared toward
types of media coverage, such as positive, negative, amount, traits, or narrative.

Conclusion
In conclusion, the theory of how gender shapes partisanship in America
was answered whilst the research examining media coverage affecting a woman’s
chance of entering the Senate did not have a statistical correlation. Some of the
factors that were included in this research were: coverage, education, gender
differences, recruitment and socialization factors. The data reflected a positive

relationship with the first hypothesis that women are more likely to be Democrats
than men. The paper investigated several factors that contributed to the hypothesis
such as women caring more about issues for public welfare as opposed to the
economy.
The second hypothesis was also proven to be true. Figure 4 displays the
predicted values of being a Democrat between respondents who believe religion is
important and who believe it isn’t important. Religious women were less likely to
be Democrats.
Future research should dissect religion further. Not much research is done
on religion and I think people can expand further on religious importance in their
process of logical reasoning. I think women’s rise in leadership positions would
be interesting to investigate. If men typically held more positions in leadership
and valued the economy more, would the same happen if women held more
positions of power? I personally think yes but have not found enough research to
definitively say.
The third hypothesis did not have statistical significance however there
has been countless research conducted about the lack of representation of women
in the Senate. Various researchers offered different contributing factors to this
theory which was previously discussed. Some factors can originate from early
adolescents within the academic realm, amongst their peers, or in their household.
Even biological reasoning contributes to the gender gap in political ambition since

men are more competitive than women. This competitive nature differs in the
brain’s anatomy between male and females where investigators find that men are
more likely to seek out competitive environments and to exude confidence when
competing more so than women (Gneezy, Niederle, and Rustichini 2003; Niederle
and Vesterlund 2007).
Many of these researchers offered theories and data that showed a
statistical significance between those various factors and there being a correlation.
In my research, the regression model was utilized to determine whether a
statistical relationship existed. The variables that were examined was the percent
of trust from the general public towards the media, and the number of women in
the Senate. Unfortunately, the data I used to analyze the relationship did not have
a statistical relationship; however, the theory has the potential of reaching
statistical significance if the best possible data for my research existed. The best
possible data would include legitimate feedback from citizens that follow politics
and identify whether the information provided in the Senate campaigns was
trustworthy or not. Future research could analyze various components of women
in the Senate. One could observe the nature of reelection and if the media
coverage differs in primary elections. One could also collect data about media
bias and if various news outlets favored a candidate because of their political
identity. Future researchers could examine the relationship with media exposure
towards women in male dominant roles from an early age and whether that

invigorates young women to pursue that career. Essentially, the possibilities are
endless because the research that analyzes gender difference are fairly recent.
Data that has been collected and tested for a long period time can offer more
value.
The importance of this research is to identify what factors are negating
women’s representation in positions that have power. The members of the Senate
contribute heavily to the laws put in place in our government. Policies that
dominantly affect women I.E. abortion laws or providing free menstrual products
might not get passed because the individuals that are largely affected by this
cannot influence others in the Senate to understand its importance. If more
women made up the Senate, laws that elevate women to be granted equal or
greater opportunities have a higher chance of being granted. In addition, women
contribute equally if not more to the population. In other words, women
physically make up a large portion of our population. If women exist in society,
their presence should be represented in political offices as well. The intermix of
male-dominant and female-dominant traits would only add value to the way we
approach political concerns. Observing both genders' opinions is relevant because
a woman can point out observations that her male counterpart would not, based on
biological differences.
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